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Introduction 

 

It is believed that art brut makes a significant contribution to promotion of 

understanding of diversity, whereby everybody respects each other ’s values 

regardless of age, disabilities, or nationality or cultural differences. 

Art brut is translated as “raw art.” It is the work of self-taught artists, who 

never received professional education in art at institutions, describing an 

impulse overflowing from the inner self with their own unique ideas and 

methods. In Japan, mainly artists with intellectual disabilities or mental 

illnesses are known as art brut artists. Art brut has a mysterious fascination 

that attracts people, and it provides us a great opportunity to understand the 

diversity of people through work. It can also be a platform for interactions 

between people in various fields, such as welfare and education, beyond the 

fields of arts and culture. 

The Tokyo Metropolitan Government (TMG) established the “Art Brut 

Working Group” (hereinafter referred to as the “Working Group”) under the 

Tokyo Arts and Culture Committee in November 2015 with the purpose of 

promoting of art brut to establish a social infrastructure in which everybody 

can enjoy arts and culture. The Working Group mainly discussed the 

following three matters; 1. Establishment of space for exhibitions, art 

production, and interactions. 2. Measures for raising public awareness to 

establish art brut in society. 3. Creation of places and opportunities for 

discovering talent. While using data, such as the recognition survey results 

and questionnaire results from the exhibition held at the TMG Building 

Observation Deck, we had many discussions with the committee members. 

We summarized a report suggesting the matters that TMG should work on. 

Based on this report, we sincerely hope to steadily promote art brut, and 

bring new values to society in the future. 

 

Katsuhiko Hibino, Group Leader 

Tokyo Arts and Culture Committee Art Brut Working Group 
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Chapter 1 The Power of Art Brut  

 

1. Power from the work itself  

The following feedback was received from the visitor questionnaires of 

the “Art Brut Exhibition” which was held by TMG at the TMG Building 

Observation Deck in June 2016. 

  “I don’t know why but I almost cried. I can’t explain this feeling but I 

was deeply touched.”  

  As shown by this feedback, art brut is attractive for people who see work 

to feel “something” that they have never experienced before. Sometimes 

such feelings are expressed by words like “surprising,” “strange,” 

“stimulating,” or “overwhelming.” Or people feel like “I don’t know how to 

say this, but this is impressive.” 

 

  The term “art brut” is a French word and advocated by painter Jean 

Dubuffet in 1945. Art brut means “raw art,” and is interpreted as artistic 

work produced by unique ideas and methods of self-taught artists who 

never received professional education in art at institutions. Also, art brut 

is sometimes described as “art by people with disabilities” by the media. 

This is partially because art brut has developed in the field of welfare 

services for people with disabilities in Japan. However, among the artists, 

there are various people, including people who are alienated from society 

for some reason, and senior citizens who suddenly start art production 

activities. Therefore it is not appropriate to put art brut only into the 

category of “art by people with disabilities.” In recent years, after the “Art 

Brut Japonais” exhibition, which was held at the Halle Saint Pierre in 

Paris from 2010 to 2011, attracted 120,000 visitors, Japanese art brut 

work started receiving attention from all over the world. More art brut 

exhibitions are held in Japan as well; in Tokyo, such exhibitions were held 

in Nakano, Shinagawa, and Tachikawa, increasing opportunities to see 
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work. 

 

  Why is art brut receiving attention from society and why are many 

people fascinated by it? Generally, it is said that an impulse overflowing 

from artists creating art brut work, such as “elaborateness,” “sensitivity,” 

“near regularity,” “mystique,” and “overwhelming power,” appear in their 

work as unpredictable characteristics from viewers’ past experience, and 

that makes a strong impression on people’s hearts. However, a member of 

the Working Group, Hosaka, explains,  

  “Maybe because the freedom and purity of the art brut artists remind 

you of something asleep in your heart. Among the art brut work, you see 

work describing darkness or violence of the mind, but you also see 

peaceful, calming work. Such work makes people who see it think, why 

was this created? What kind of person creates this? Seeing work without 

thinking about whether or not it was done by a famous artist or criteria 

such as the skill of the artist provides us an opportunity to touch artists 

at a deep level, and to think ‘what is the nature of humankind?’ I think 

people feel art brut’s attraction from such a depth of the work.”  

  It can be said that not only superficial characteristics of the work but 

also something from inside the work, evokes emotions and a new sense of 

awareness.   

 

2. Platform connecting people 

Art brut artists do not consider themselves as artists, and are not 

conscious of reviews or exhibiting work. They just want to create work, 

and this is just the result of such an act. Therefore, their work is 

positioned as art brut work only through actions by people around the 

artists, including their families, supporters, and people who are moved 

by their work, and is then recognized by many people. 

For example, at an exhibition in a local commercial district, the 
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organizer’s hope of “wanting many people to know art brut and wanting 

to make it widely known,” and the power of work itself, involve many 

local people, increasing awareness of art brut. 

Art brut creates a cycle which nurtures people who empathize, attract 

other people, and lead activities for raising awareness. It has a function 

as a platform connecting people, so to speak, and connects people from 

various fields, including art, welfare, medical care, education, and urban 

development. 
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Chapter 2 What Art Brut Brings to the Society and Tokyo Residents 

(Significance of Promotion) 

 

We think the power of art brut can have various effects on society and the 

lives of residents in Tokyo. 

 

1. Facilitation of the understanding of diversity 

There are artists with a variety of backgrounds behind attractive art 

brut work. At art brut museums overseas, gallery guides are given to 

children as part of classes of preschools and elementary schools. Such 

museums conduct activities to share many stories behind the art 

production, like why an artist drew with this expression, while showing 

the work. Through such activities, children learn different ways of living 

and the diversity of people. 

As we move towards 2020, when the Tokyo Olympics will be held, we 

think art brut will be a good opportunity and play an effective role in 

building a society where the understanding of diversity that respects 

various values and abilities, already prevails. 

 

2. Realization of a society with social tolerance 

Having art brut as a platform, people from diverse fields meet and take 

various actions. 

A variety of actions, including the approach at a commercial district 

described earlier and sales of art brut design clothing, become 

opportunities to change people’s awareness and values. It is possible that 

this leads to a change of society itself. The world of art brut is based on 

empathy, and that leads to actions in various fields. 

In Tokyo, the aging population is expected to increase in the near 

future, and building a society in which senior citizens, children, people 

with disabilities, and everybody can enjoy their lives is an urgent issue. 

Taking the hosting of the Paralympic Games in 2020 as a big opportunity, 
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we think the power of “connection” of art brut will make a significant 

contribution to popularize understanding of diversity and, at the same 

time, respect the individuality of persons as well as establish a cohesive 

society with tolerance. 
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“Why Art Brut is Now Receiving Attention” 

Kenjiro Hosaka (Curator, The National Museum of Modern Art, Tokyo) 

 

Art brut has been receiving attention in Japan in the last two 

decades, and I don’t think this is a coincidence. 

The term art brut was coined by artist Jean Dubuffet in France 

around 1945. He was born in 1901 so he saw the two World Wars with 

his own eyes. From such an experience, he started questioning the 

modern way of thinking, which approves being avant-garde or 

progressive. He then wondered “What is real art?” and discovered 

artwork, which had not yet been evaluated properly in the art world. If 

I borrow his words, it was work created from instinct and the impulses 

of people who have not been hurt by aesthetic culture. 

In 1972, the term “outsider art” was coined in the UK. Basically, the 

term refers to the same work as art brut. The reason why the term 

was coined in the early 70s, more than a quarter of a century after art 

brut, was probably that in the 60s, shortly before the term “outsider 

art” was coined, there was a movement criticizing the authoritarian 

way of thinking. This is what you call counterculture and youth 

culture. Roger Cardinal, who coined these terms, was born in 1940. He 

was really a leader for youth culture.  

Given such a historical background, both the terms art brut and 

outsider art were coined. How about Japan? There were large 

earthquakes in the Kansai region in 1995 and in East Japan in 2011. 

These earthquakes provided opportunities for generalizing volunteer 

activities and boosting NPO activities, and there was deepening 

interest in diversity and the function of community and welfare.. In 

parallel with this, a question like “what can art do?” was often asked, 

but in other words, this was a reflection of art until then, while at the 

same time, it was an essential question like “what is art?” I think we 
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can say that such reflections and questions led to the “discovery” of 

“art brut” as seen in France and the UK. What makes the situation in 

Japan interesting is that, in the past, evaluations of work called art 

brut occurred mainly in the movements in the UK and France, but in 

Japan, how to support such work and artists was an important part of 

the movement.   

We must keep in mind that art brut is not the only real art. As seen 

in France and the UK, where such a concept was born, we should also 

place great value on so-called contemporary art as a form of culture 

requiring analyses and strategies. It is important to acknowledge that 

there are many types of art, and art is diverse. Nonetheless, art brut 

and contemporary art are essentially like oil and water. It is difficult 

to treat them together. As a matter of fact, although this is my 

personal opinion, there aren’t many organizations handling both on a 

continuous basis. What the Tokyo Metropolitan Government is trying 

to do now is a difficult, but essential task for thinking about diversity 

of culture, and we can say that its results will draw attention around 

the world. 
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Chapter 3 Current Situation Surrounding Art Brut and Results of Various 

Surveys 

 

In order to promote discussions of concrete measures using information 

based on actual situations, TMG conducted basic surveys to understand the 

current situation surrounding art brut, and collected opinions through 

questionnaires at exhibition events hosted by TMG. 

 

1. Survey on the recognition of art brut 

TMG conducted a questionnaire survey on the recognition of art brut via 

the internet for approximately 1,200 people in total in Tokyo, its three 

neighboring prefectures (Saitama Prefecture, Chiba Prefecture, and 

Kanagawa Prefecture), and Shiga Prefecture (see “1. Survey on the 

Recognition of Art Brut” of the attached “Reference Materials” for details 

of the survey results). 

The survey revealed issues about recognition and opportunities to see 

art brut work in Tokyo. On the other hand, it showed that proactive 

approaches by administrative agencies are effective considering the 

situation in Shiga Prefecture, which has taken a leading role as to 

relevant approaches. 

 

 Summary of survey results: 

 ○Recognition rate of terms 

・Although recognition of the term “art brut” in Tokyo is 5.4 %, which is a 

relatively low level, the term “art brut” has the highest recognition rate 

compared to other similar terms. 

・In Shiga Prefecture, where approaches for art brut were made from early 

on, the recognition rate is 12.7%, higher than other regions. Also, among 

the answers for how respondents learned the term, “publicity and 

approaches by prefectures and municipalities” (21.6%) is prominent. This 
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shows that recognition was improved through approaches mainly made by 

administrative agencies. 

(Unit: %)

Number

of

responses

(persons)

Art brut Outsider

art

Able art Paraart Paralym

art

Borderless

art

Pocorart Don't

know any

terms

Overall 1,245 7.0 4.5 2.0 2.7 2.1 4.0 0.9 86.3

428 5.4 5.1 2.1 3.3 2.6 4.2 0.7 88.6

402 12.7 3.2 1.5 2.5 2.0 4.2 1.0 80.1

415 3.1 5.1 2.4 2.4 1.7 3.6 1.0 89.9Neighboring 3 pref. total

Shiga Pref. total

Q Are there any terms you know among these terms? (choose all that apply)

Metropolitan Tokyo total

(Unit: %)

Number

of

responses

(persons)

Announce

ments of

art

exhibition

s and

events

Articles

from

newspaper

s and

magazines

or books

News, TV,

and radio

programs

Publicity

and

approache

s by

prefecture

s and

municipali

ties

From

friends or

acquainta

nces

From

family

members

Events Other

87 42.5 41.4 34.5 12.6 8.0 1.1 6.9 3.4

23 26.1 43.5 34.8 0.0 21.7 0.0 13.0 4.3

51 51.0 43.1 35.3 21.6 0.0 0.0 5.9 3.9

13 38.5 30.8 30.8 0.0 15.4 7.7 0.0 0.0

Q How did you learn about art brut?

Metropolitan Tokyo total

Neighboring 3 pref. total

Shiga Pref. total

Overall

 

 ○ Opportunities to see art brut work 

・The “percentage of people who have seen art brut exhibitions” in Tokyo is 

3.0 %, and this is a lower percentage than that of people who recognize the 

term. 

・About the places where they saw the exhibitions, people who chose 

“museums” account for more than half of the total in Tokyo and its 

neighboring three prefectures. On the other hand, in Shiga Prefecture, 

“public facilities, such as community centers” has the highest percentage 

(58.8 %). This shows approaches led by administrative agencies contribute 

to expansion of opportunities to see art brut work. 
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Q Have you seen exhibitions related to art brut?

(Unit: %)

Number

of

responses

(persons)

Yes No

1,245 3.1 96.9

428 3.0 97.0

402 4.2 95.8

415 1.9 98.1

Metropolitan Tokyo total

Neighboring 3 pref. total

Shiga Pref. total

Overall

 

 

(Unit: %)

Number

of

responses

(persons)

Museums Public

facilities,

such as

communit

y centers

Commerci

al

facilities,

such as

departme

nt stores

Galleries Other

38 50.0 42.1 18.4 21.1 0.0

13 76.9 38.5 15.4 15.4 0.0

17 23.5 58.8 23.5 29.4 0.0

8 62.5 12.5 12.5 12.5 0.0

Q. Where did you see the exhibitions related to art brut? (choose all that apply)

Metropolitan Tokyo total

Neighboring 3 pref. total

Shiga Pref. total

Overall
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2. Survey on exhibitions in Japan and overseas 

TMG conducted a survey on the status of holding of art brut work 

exhibitions in Japan and overseas (see “2. Survey on Exhibitions in Japan 

and Overseas” of the attached “Reference Materials” for details of the 

survey results). 

The survey results showed that permanent exhibitions by museums 

specialized in art brut, overseas expansion, and bottom-up approaches by 

private organizations contributed to increase the number of exhibitions. 

 

Summary of survey results: 

○In Japan 

・TMG conducted a survey on the exhibition status of 56 museums and 

facilities in Japan from 2000 onwards, and it showed that the number of 

exhibitions held has been on the increase. The museums specialized in art 

brut hosted most of the exhibitions on the whole, but in recent years, more 

art museums started holding such exhibitions as well. 

・Especially after the touring exhibition in Japan of “Art Brut Japonais” in 

2011, which was critically acclaimed in Paris, the number of art brut 

exhibitions have increased significantly. 

 

○Overseas 

・TMG conducted a survey on exhibitions in London, Paris, and New York 

City from 2000 onwards, and it showed that the number of art brut 

exhibitions has been on the increase. 

・Promotion activities led by an art brut promotion organization in London 

(Outside In), and a health and welfare facility in Paris (ESAT), as well as 

permanent exhibitions by art museums in New York City (American Folk 

Art Museum, etc.), are characteristic. 
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3. Survey on art production in Tokyo 

TMG conducted a survey on art production for 28 welfare facilities and 

other organizations which have studios for art production activities (see “3. 

Survey on Art Production in Tokyo” of the attached “Reference Materials” 

for details of the survey results). 

The survey results showed that creative activities are often performed 

as part of daily activities at facilities, and provision of information and 

opportunities for interactions is required for making artwork known more 

widely. 

 

Summary of survey results: 

○Environment for art production 

・More than half of the organizations have dedicated equipment for art 

production (pottery kilns, printing machines, etc.) 

○Positioning of creative activities 

・More than half of the organizations conduct creative activities as part of 

daily activities, such as welfare services (training, treatment, etc.) 

○Major issues 

・ Insufficient relevant information (opportunities for seminars, 

experiences, visits, exhibitions, etc.) 

・New ideas in creative activities are necessary (collaboration with other 

organizations, etc.) 

・The definition of art brut has low recognition at on-site 

 

4. Survey on approaches for raising public awareness by each agency 

TMG conducted a survey on approaches by administrative agencies and 

other relevant agencies in Japan and overseas (see “4. Survey on Approaches 

for Raising Public Awareness by Each Agency” of the attached “Reference 

Materials” for details of the survey results). 
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The survey results showed that administrative agencies and relevant 

agencies host and support art exhibitions and events in various locations, 

however, there are few approaches regarding studios. 

 

Summary of survey results: 

○Approaches by other prefectures excluding Tokyo, and by wards and 

municipalities in Tokyo  

・Direct approaches, such as hosting and co-hosting exhibitions and events, 

and indirect approaches, such as subsidies, support, and cooperation 

with events (approximately 60 % of the prefectures excluding Tokyo and 

approximately 40 % of the wards and municipalities in Tokyo have made 

either of these approaches) 

・Support for art production: dispatch of advisors and art directors, art 

classes, subsidies, etc. (10 % or less of the prefectures excluding Tokyo and 

wards and municipalities in Tokyo surveyed have provided such support)  

 

○Achievements of approaches by overseas administrative agencies 

・Assistance for municipal cultural facilities  

 

○Approaches by universities (six institutions) 

・Five institutions have hosted or co-hosted exhibitions and events. On the 

other hand, only one institution provides support for art production, such 

as holding workshops for printing and painting 

 

○Approaches by social welfare organizations, NPOs, schools for special 

needs education (30 organizations) 

・In addition to hosting or co-hosting exhibitions and events as well as 

performing art production, these organizations engage in activities for 

raising public awareness, such as publicity, copyright protection, and sales 

of artwork 
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5. Report of results of art brut exhibitions 

TMG conducted art brut exhibition events with the purposes of raising 

public awareness by offering opportunities for various people to see art brut 

work at places where people gather, analyzing the exhibition results, and 

utilizing such results for discussing future measures (see “5. Report of 

Results of Art Brut Exhibitions” of the attached “Reference Materials” for 

details of the results). 

TMG conducted exhibition events twice, and the following trends were 

confirmed from the questionnaire results we obtained. We think we can use 

these for promotion of measures in the future. 

・By holding art brut work exhibition events at places where people gather, 

people show a high level of satisfaction and willingness to revisit, regardless 

of age. 

・The percentage of people who “didn’t know” art brut and “this is the first 

time to see art brut work” is relatively high among the younger generation in 

their 20s or younger, so targeting this generation is likely to enhance the 

effectiveness of raising public awareness.  
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Outline of Art Brut Exhibitions 

 

  

 
First exhibition Second exhibition 

Name of 

exhibition event 
“Art Brut Exhibition” 

Admission Free 

Period 

Sat., June 25 to Thurs., June 30, 

2016 

(six days) 

Fri., November 4 to Sun., 

November 6, 2016 

(three days) 

Exhibition hours 

9:30 a.m. to 5:30 p.m. 

*9:30 a.m. to 11:00 p.m. on June 

27 only 

Nov.4: 1 p.m. to 7 p.m. 

Nov.5: 10 a.m. to 7 p.m.  

Nov.6: 10 a.m. to 5 p.m.  

Venue 

Tokyo Metropolitan Government 

Building South Observation 

Deck 

 (2-8-1 Nishi-Shinjuku, 

Shinjuku-ku) 

Tokyo International Forum 

Lobby Gallery of Glass 

Building 

(3-5-1 Marunouchi, 

Chiyoda-ku) 

Exhibition space 

area 
64 m2 140 m2 

Number of 

artists 

participating 

8 15 

Number of 

artworks 

displayed 

82 

236, 

one hands-on sculpture was 

included 

Number of 

visitors 
3,616 1,247 

Average number 

of visitors per 

day 

Approx. 603 Approx. 416 

Number of 

questionnaires 

collected 

117 60 

Collection rate of 

questionnaires 
3.2 % 4.8 % 

Ratio of 

questionnaires in 

English out of 

the number of 

questionnaires 

collected 

12.0 % 6.7 % 
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Chapter 4 What TMG Should Work On 

 

 Given the current situation, such as the survey results, and discussions at 

the Working Group, we think TMG should work on promotion of measures 

based on the following direction from now onward. 

 

1. Direction 

  (1) Development of exhibition space 

     ・For raising public awareness, we think it is effective to have space for 

art exhibitions at popular places with the best access to transportation. 

     ・In March 2016, TMG announced that it would convert an existing 

cultural facility in Shibuya (the current Tokyo Wonder Site Shibuya) 

into a place for displaying art brut work. Shibuya is an area which 

satisfies the conditions for exhibition space, and TMG should advance 

preparations steadily based on this policy. 

     ・It is necessary to make space for art exhibitions at a place where 

various people get together to meet new people, and to foster 

interactions though art brut. In addition to art exhibitions, the space 

should take an initiative and expand awareness by holding workshops 

and gallery guide to children. 

     ・Also, for development of the space, it is necessary to consider ideas for 

encouraging people who usually do not see paintings to visit the 

exhibition (e.g., an exterior attracts the interest of people walking by). 

     ・Furthermore, it is important to consider the accessibility of visitors, 

such as care for the use of wheelchairs.   

 

Ideas for approaches: 

・The Tokyo Wonder Site is already a place for art exhibitions. Therefore, 

make use of its features, and start provisional art exhibitions from the 

second half of 2017 
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・Towards the opening of full-scale exhibition space, make renovations 

to realize necessary functions for accessibility and art exhibitions 

・Draw the interest of many people by holding art exhibitions and 

workshops, as well as build a network of people who empathize  

・Shibuya has many commercial facilities in the neighborhood, therefore 

make use of such characteristics to involve the entire city, closely 

cooperating with Shibuya City  

・Follow overseas examples, and provide opportunities for children to 

see art brut work for promoting an understanding of diversity 

・By establishing relevant websites and having relevant books available 

at the exhibition space, proactively deliver information for visitors and 

artists 

 

Examples: 

1. Halle Saint Pierre in Paris 

Located near Montmartre and Sacré-Cœur Basilica, which are popular 

spots for tourists, the museum uses a renovated building previously owned 

by the City of Paris. The museum does not have a collection, and holds 

exhibitions of mainly art brut work. 

 

2. Borderless Art Museum NO-MA 

Located in an area of preserved historical buildings in Omi-Hachiman 

City, Shiga Prefecture. The museum opened in June 2004 by remodeling 
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traditional wooden townhouses of merchants from the early Showa period, 

while utilizing a Japanese-style room and a surrounding traditional 

warehouse for the exhibition. The strength of the museum lies in exhibiting 

artwork by artists with disabilities along with artwork produced by 

professional artists. Through this, the museum believes that visitors will 

feel the universality of human creativity in a very real way. 

  

 

(2) Measures for raising public awareness 

・As described in Chapter 3, the recognition of art brut is still very low. 

From now on, it is necessary to promote approaches to “raise 

awareness” through various methods and opportunities.   

・For this, it is important to provide places for art exhibitions, and to 

increase opportunities for more people to see art brut work. Not only 

that, TMG should raise awareness from diversified perspectives by 

using the platform function art brut has, and by actively promoting 

cooperation with a variety of fields. 

 

Ideas for approaches: 

・Hold art exhibitions through cooperation with local commercial 

facilities, and expand opportunities for people who have never seen art 

brut work to become familiar with it 

・Hold exchange programs between artists and students in the Tama 

area in the west of Tokyo, where many universities are located, and 

co-host touring exhibitions through cooperation with private sector 

(Images provided by Borderless Art Museum NO-MA) 
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・Discover new talents and work by holding open call exhibitions, and 

expand opportunities for artists to exhibit their work 

・Appeal the attractiveness of art brut to more people by creating goods 

using work, and support artists’ art production activities 

・ By establishing relevant websites and having relevant books 

available at the exhibition space, proactively deliver information for 

visitors and artists(repeated) 

 

 Examples: 

1. Shiga Prefecture  

     In order to further familiarize people with art brut , art brut work is 

exhibited at prefectural facilities, traditional Japanese inns, and hotels, etc. 

     

 

2. The NAKANO “Museum in The City” 

The Social Welfare Organization Aiseikai works on making art brut widely 

known in the entire city of Nakano through cooperation with the Nakano 

Broadway Shopping District Committee, and the Nakano Sun Mall Shopping 

District Committee. 

  

(Images provided by Shiga Prefecture) 
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  (3) Approaches to connect with art production studios and discovery of 

new artists 

     ・Discovery of art brut work in Japan has mainly taken place in 

welfare services for people with disabilities and medical services, 

and creative activities have been performed as daily activities or 

therapeutic activities there. Since the purpose of these activities 

in such places is not exhibiting work, there is a greater chance 

that special talents remain to be found. 

     ・On the other hand, in order to lead such activities at welfare 

facilities for people with disabilities to create art brut work, 

facility staff and people around artists need to take action. 

However, the information and networks required to take such 

action are by no means sufficient at present. 

     ・Therefore, to disseminate work from studios in many places as 

art brut, what TMG needs is approaches like providing 

information to facilities, interactions with professional artists, 

and offering opportunities to exhibit work that lead to discovery of 

new artists. 

     ・Furthermore, it is necessary to train specialized personnel who 

can connect studios with art. 

 

 

 

(Images provided by the Social Welfare Organization Aiseikai) 
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Ideas for approaches: 

・Discover new talents and work through collaboration between artists 

and users of welfare facilities or facilities for the elderly 

・Support the development of human resources specialized in art brut 

who have in-depth knowledge from the perspectives of both art and 

welfare through cooperation with universities and welfare facilities 

・ Conduct surveys to discover new artists and work based on 

information obtained from approaches for raising public awareness 

and networks of welfare facilities 

・Discover new talents and work by holding open call exhibitions, and 

expand opportunities for artists to exhibit their work (repeated) 

・ By establishing relevant websites and having relevant books 

available at the exhibition space, proactively deliver information for 

visitors and artists (repeated)  

 

Examples: 

○ National Art Brut Competition (Executive Committee for Activities Promoting 

the Merits of Art Brut)  

With the purposes of meeting as many artists across Japan as possible, and 

introducing them widely both nationally and internationally, this project sought 

to procure work from across the nation. It was open to all, and no questions were 

asked as to disabilities or the genre of work. This is a good example of 

discovering a great number of talents and works. 

・Application period: September 16 to October 31, 2014 

・Number of people who applied: 2,319 (applications submitted from all 47 

prefectures of Japan) 

・Number of works submitted: Approx. 4,600 

・Persons who passed the final review: 78 (24 prefectures) 
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(Images provided by Social Welfare Organization GLOW)  
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2. Towards realization 

  (1) Make use of the proficiency of the Museum of Contemporary Art 

Tokyo (MOT) 

・In order to create exhibition space and promote various projects 

for raising awareness, we should make the best use of experience 

and expertise from the operation of museums and projects for 

developing young human resources that TMG has carried out. 

・MOT has a deep understanding of contemporary art, and has 

expertise related to the discovery and development of emerging 

artists. In addition, MOT has a network to organize international 

exhibitions and exchange programs, so it is important to utilize the 

proficiency of MOT in operating space for art brut.  

・Also, as an “introduction to diversity through art,” this space can 

be a place where visitors, artists, children, senior citizens, 

foreigners, and people with disabilities can experience new values. 

For this purpose, it is necessary to promote this together with 

various projects which MOT had been working on. 

 

 

  (2) Establishment of a professional organization 

・If TMG organizes projects at MOT, we believe it is necessary to 

establish a section specialized in art brut.  

・Since art brut artists are absorbed in art production and do not 

think about exhibitions, it is important to understand the various 

situations surrounding artists until TMG exhibits their work. 

・Therefore, TMG needs to establish a specialized department and 

build a system involving research aimed at discovery of new artists, 

holding of open call art exhibitions, and protection of artists’ rights, 

in addition to exhibitions and projects for raising public awareness. 

・It is important to build a trusting relationship with the relevant 

people, and take time to work on this.   
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・Furthermore, in order to strengthen expertise, TMG needs to 

build a relationship with medical organizations and schools for 

special needs education in addition to welfare facilities, where art 

production is mainly performed. TMG should also make good use of 

networks which the Council of Social Welfare and other relevant 

organizations have. 

・In addition, it is necessary to make use of the knowledge and 

expertise of private organizations which have been taking a leading 

role in raising awareness, as well as private organizations which 

have been taking a progressive approach from a perspective of 

social inclusion, and the Working Group’s expert committee 

members (e.g., establishment of an advisory board). 

 

  



 

 

3. Roadmap draft  

4 5 6 7 8 9 10 11 12 1 2 3 4 5 6 7 8 9 10 11 12 1 2 3 4 5 6 7 8 9 10 11 12 1 2 3 4 5 6 7 8 9 10 11 12 1 2 3

Raising public awareness ★The site opens (provisionally) ★Renovation of the site starts ★The site opens on a full scale

Discuss measures for raising public

awareness

Conduct projects for raising public

awareness (other than on-site)

Other

Development of the site

Renovation of the site

Timing/Stage

2016 2017 2018 2019

1. Conduct surveys and hold discussions by

Working Group

2. Conduct activities for raising public

awareness using current Tokyo Wonder Site

Shibuya

3. Start preparation for full-scale opening of the

site
4. The site opens on a full scale

Conduct basic surveys and trial exhibitions

Hold discussions and summarize them by Working Group

Conduct projects for raising public

awareness (on-site)

Discuss projects and make an arrangement of

artwork for exhibitions

Discuss projects and make an arrangement of artwork for

full-scale exhibitions

Hold exhibitions and

exchange events, etc.

Preparation to start

exhibitions
Hold exhibitions and exchange events, etc.

Hold exhibitions and exchange events, etc.

Discover new artists, etc.

Conduct surveys on artists and artwork, dispatch of artists, etc.

Discuss development of human resources specialized in art

brut  (surveys, preparations, etc.)

Conduct approaches for development of human resources

specialized in art brut

Publicity and dissemination of information, etc.

Preparation of designs, such as

discussions of conditions for designs
Designs for renovations

Preparation for

construction
Renovation

Preparatio

n for

opening
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Chapter 5 Towards the Future 

 

 TMG is working towards building a social infrastructure in which 

everybody can enjoy arts and culture, becoming the most accessible city in 

terms of culture, while creating an inclusive society with the hosting of the 

Paralympic Games in 2020 as an opportunity. The Working Group’s members 

expressed concrete opinions based on reality as to how to popularize art brut, 

which will be greatly helpful in achieving these goals in society, and we think 

we were able to show a clear direction for what TMG should work on in the 

near future. 

 Currently, TMG is working on an art project “TURN” as a cultural 

program towards 2020. This is an attempt to make the special feature of art, 

“accepting differences from others as positive,” perform a more daily function 

in society. Through exchanges with artists and collaboration of artwork, this 

project encourages people to connect with not only people with disabilities, 

but also senior citizens and other various people with different backgrounds 

and customs. Since approaches like exchanges between artists at welfare 

facilities lead to discovery of new art brut work, it is necessary to discuss 

cooperation while developing measures in the future. 

 Also, how to manage collection of newly discovered work, along with the 

proficiency of MOT, is another issue we should continue to discuss. 

In Japan as a whole, there is a movement to submit a bill to further 

promote art activities of people with disabilities, and an environment 

surrounding art brut is going in the right direction for the 2020 Olympics 

and Paralympics. However, approaches from now on based on the content of 

this report will become important for such a movement to be more than a 

trend. 

In Tokyo, where the Olympics and Paralympics will be held for the second 

time, more “perspectives” to find various values are being developed in 

society, and “new perspectives” are being created for individual “personality” 

and “regional characteristics” instead of the existence of disabilities. We 

believe art brut will help to create these opportunities. We, the Working 
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Group members, will continue to fully cooperate with the promotion of art 

brut. 
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Supplementary Materials 

○“Tokyo Arts and Culture Committee Art Brut Working Group”  

List of Expert Committee Members 

     (Listed in alphabetical order, without honorifics) 

Name Title 

Katsuhiko Hibino 

Artist 

Professor, Department of Inter Media Art, Dean 

of Faculty of Fine Arts, Tokyo University of the 

Arts 

Councilor, Japan Football Association  

Keiko Saito 
Professor, Department of Visual Communication 

Design Musashino Art University  

Kenjiro Hosaka 
Curator, Department of Fine Arts, The National 

Museum of Modern Art, Tokyo  

Mizue Kobayashi 

Executive Director/Art Director, Social Welfare 

Organization Aiseikai 

Art Director, NPO Haretari Kumottari 

Nozomu Ogawa 
Director, Art Center Ongoing  

Chief Director, Art Project TERATOTERA 

Toshimichi Takemura 

Program Director, Social Innovation Program 

Division, The Nippon Foundation  

Director, NPO Works Mirai Kochi  
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○ Art Brut Working Group Discussion Schedule 

 First meeting Second meeting Third meeting Fourth meeting 

Date November 5, 2015 February 29, 2016 July 14, 2016 November 29, 2016 

Agenda 1. Promotion of art 

brut 

2. Conducting basic 

surveys on art brut 

 1. Exchange of 

opinions related to 

promotion measures 

based on an interim 

report on basic surveys 

2. Organizing 

requirements and roles 

of space for exhibitions, 

art production, and 

interactions 

3. Discussions of 

detailed content of 

surveys 

1. Report of results 

of surveys on art 

brut 

2. Exchange of 

opinions for report 

of discussion results 

by the Working 

Group 

1. Report of detailed 

results of surveys 

on art brut (results 

of the second 

exhibition) 

2. Exchange of 

opinions for 

summarizing a 

report on discussion 

results by the 

Working Group 

 


